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Scientific Content:
What you.need to know!

In the Al era, how scientists find and evaluate information has shifted. They're no longer
relying solely on Google searches or peer recommendations. Instead, tools like ChatGPT,
Gemini, Copilot, Perplexity, and others are becoming everyday research assistants—
summarizing literature, troubleshooting experiments, and even suggesting products.

If your content isn't structured to show up in those In this post, we'll show you how content strategies
Al-powered results, you may never enter the must evolve to stay visible in Al-driven discovery,
consideration set. what not to do, and practical tips for making sure

your scientific content is seen—and surfaced—

That's why Al discoverability is no longer just a where it matters.

buzzword—it's a strategic necessity for life science
marketers. Life science marketers must evolve their content
strategy to match this new discovery behavior.

Why this FAQ format?

We chose a Q&A format for this blog because it mirrors how scientists and marketers
increasingly interact with Al tools. These platforms respond best to clearly phrased
questions with concise, structured answers—so we're practicing one of the tips we
recommend in this piece. By structuring the article this way, we not only make it more
readable and actionable but also more likely to be indexed and surfaced in
Al-generated results.

Here’s what you need to know—framed as the questions marketers and content
creators are asking most:

What tips should | follow to get my content
more discoverable by Al agents?

To improve Al discoverability:
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Use long-tail, research- Design your content to Host content in

level scientific keywords = be answer-ready using structured HTML

that mirror how Q&A, troubleshooting, formats—not just
scientists ask technical and how-to formats. PDFs—and ensure it is

questions. crawlable by Al bots like
GPTBot.
il > <[>

Include original Secure citations in Use clear metadata, Build and maintain a
data, visuals, and peer-reviewed journals author attribution, table of contents for
validation images with and get mentions in alt text, and schema longer posts to help

clear captions and trusted scientific media markup to provide both Al and users

descriptive text. outlets. context. navigate quickly.

Read on for a complete set of tips you can implement now to boost your visibility with Al tools.

Why are traditional content formats no longer enough?

Because static, PDF-based content is often invisible to Al tools. Application notes, white papers, and
brochures still matter—but only if they are:

« Web-based (HTML over PDF)
e Structured with headers, metadata, and links

« Designed to answer real research questions

Al tools value transparency, clarity, and relevance. A dense PDF behind a form won't get indexed or
cited. But a concise, well-organized HTML version with descriptive headings and summaries might be
more effective. Think of it as preparing your content to be read and understood by both humans and
machines. If Al can’t parse it or associate it with a real use case, it simply won't show up.

Evaluate your current content formats. Are they machine-readable? Do they answer real
questions? If not, it's time to update and repackage them for Al visibility.

How specific should my content language be?

Very. Scientists don’t search for “innovative bioscience solutions.” They search for:

» “Best antibody for phosphorylated STAT3 in mouse tissue?”
« "Optimizing HPLC gradients for protein purification”
» “Single-cell RNA-seq for rare cell detection”

Using specific language not only helps your content match what scientists
are actually searching for but also increases the chances that Al models

will recognize your material as relevant to those queries. This includes
product specifications, experimental contexts, species or sample types,

and even troubleshooting terms—the more precise your language, the more
discoverable your content.

Tip:
Use tools like Google Search Console, ChatGPT, or Perplexity to test how researchers phrase
queries. Build content that echoes their intent.

How do | structure content to show up in AI?

Al tools work best when they can extract clear, digestible answers to specific scientific questions. Your
job is to anticipate those questions—and deliver the answers in formats that are easy to parse, skim, and
trust. Think of your content not just as educational, but functional—something that a scientist could act
on immediately.

Design your content to be answer-ready. That means:
e Clear question-style headings
. Content broken into scannable formats (bullets, tables, guides)

+ Use of semantic HTML and alt text

Use formats like:

FAQs that address Troubleshooting Protocol comparisons Application notes with
specific technical guides organized by that show performance real-world data and
questions experiment type tradeoffs annotated steps

Al tools are trained to extract and deliver the most relevant snippets of information in response to a
question. If your content follows a Q&A format, has clearly marked sections, and presents answers
concisely, it is far more likely to be surfaced in a response. Avoid overly narrative structures—clarity,
segmentation, and brevity are key.

For any topic you're writing about, use your favorite Al tool to generate prompt-style
questions a scientist might realistically ask. Use those questions to shape your FAQ, blog
post, or resource guide. Then, go one step further—ask the Al those same questions and
review the responses and cited sources. By doing this, you'll see the types of content the Al
brings back—helping you identify gaps, set a benchmark, and create something even better.

What role do citations and earned media
play?

Visibility in Al tools is about more than what’s on your own site. Al models are
trained on large volumes of publicly available content—and they trust sources

that scientists trust. Getting your brand featured in respected media outlets
can dramatically increase your discoverability.

Al models prioritize content from reputable, high-authority sources:

« Peer-reviewed journals (citations)

o Trusted scientific media (e.g., GEN, DDN, Biocompare, SelectScience, Lab
Manager, Lab Compare, BioPharm, American Pharmaceutical Review,
Pharmaceutical Technology. etc. )

» Government and institutional websites

Being cited in journals, linked on trusted websites, or mentioned in high-authority media strengthens your
perceived reliability and authority. Al models are increasingly referencing citation-rich sources as they
determine which content to surface. If your product or company is referenced in a journal article, that's a
valuable credibility signal.

Peer-reviewed citations are especially valuable, as they reflect formal validation and scientific
relevance—qualities Al models are trained to recognize and weight heavily in responses.

Tip:

When pitching media outlets, lead with technical value—not product promotion. Editors and
algorithms both prefer educational content with unique data, customer use cases, or expert
insight. On your website, consider creating a ‘Cited In’ section that highlights third-party
articles, protocols, and reviews that mention your products—link to these external sources to
signal credibility and build cross-referencing value for Al models.

Does original data and technical content help?

Yes. Al models value originality, specificity, and context. Sharing unique data helps establish your site as
a technical authority. Content that presents proprietary, unpublished, or hard-to-find comparative data
stands out because it adds new value—something Al tools are designed to prioritize.

To boost visibility, include:

« Benchmarking studies or product comparisons
» Performance data across applications or sample types
» Case studies that show real-world usage and results

« Validation visuals such as Western blots, sequencing readouts, or spatial transcriptomics images—
accompanied by clear captions and descriptive text

Bonus Insight: Al tools like ChatGPT often surface entries directly from tool provider websites when the
content is:

Cited or linked Well-structured Published in Rich in unique Linked from
in trusted third- with clear, crawlable HTML technical insights credible sources
party content, research-relevant (not just PDF) like protocoils, or mentioned
publications, or metadata comparisons, or in forums and
online protocols benchmarks discussions

Don't wait for peer-reviewed publication—share proprietary data in application notes,
landing pages, or blog posts using open, Al-friendly formats like HTML. Including visuals and
captions gives context clues that enhance Al interpretation, helping your content become
more visible, trusted, and referenced.

What formats help Al interpret complex content?

Al doesn't “see” images, but it does read what surrounds them. That's why well-formatted visuals paired
with context boost discoverability. When you include annotated images, properly labeled figures, and
supporting text, you help the Al infer meaning and improve the relevance of your content.

Use:
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Annotated Flowcharts and Structured Schema markup Link out to source
protocol diagrams  infographics with headings and (e.g. ImageObject, datasets and
alt text short summaries Dataset, Scholarly use persistent
Article) to tag identifiers (DOIs)
figures, datasets, so that both Al
and content and human users
sections see clear evidence
trails

Also ensure your site is Al-crawler friendly:
« Don't block GPTBot, CommonCrawl! or GeminiBot in your robots.txt
» Include plain-language summaries and abstracts

» Keep URLs clean and make sure content loads quickly

Tip:

Use HTML to house your content—not PDFs. Use captions that explain what's shown, why it
matters, and what question it helps answer. Even if the Al can't parse the image, the text
will help it infer meaning. Include structured data tags and make sure your visual elements
are correctly indexed. Where possible, use structured data markup (e.g, schema.org/
ImageObject) to improve discoverability further.

Should we be on forums and social platforms?

Yes, Al models also look at signals from social and scientific communities. But
better yet, get your customers to be there for you. Scientists trust their peers,
and Al models learn from these interactions. When users share product
reviews, usage protocols, or troubleshooting help involving your product

on platforms like Reddit, SEQanswers, or ResearchGate, it sends strong

social credibility signals.

Encourage users to:
» Share their protocols and workflows

« Write product reviews on sites like Biocompare, SelectScience,
Labcomare, LabX

« Post unboxing or review content on LinkedIn or Reddit

« Tag your company in comments about product use or performance

Monitor scientific forums and social platforms. When you see a customer reference your
product, thank them! Have a local rep deliver some swag. You'll build loyalty and create
more UGC (user-generated content)—fuel for Al visibility. In addition, capture and repost
that content (with permission) on your branded platforms to increase exposure and
discoverability.

How can Aurora Biomarketing help make our content
more discoverable?

Aurora Biomarketing specializes in helping life science companies make their content more findable,
valuable, and Al-ready. We can:

Audit and optimize your existing content library for Al indexing and scientific relevance
Restructure PDFs, white papers, and product sheets into HTML-based, Q&A or solution-focused formats

Help secure earned media placements in trusted publications, which Al tools weight heavily when
returning results

Provide strategic content calendars and Al search prompts to guide creation of high-impact new
material

Whether you're developing new educational content, revamping landing pages, or promoting technical
applications, we can help you stay discoverable—by both humans and machines.
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